
The Advertising Federation of Minnesota (AdFed) 

2025-2026 Club Achievement: Cornerstone Initiatives & Events 

 

OVERVIEW 

The Advertising Federation of Minnesota (AdFed) approaches its cornerstone initiatives and events with a 

clear mandate: to serve the Twin Cities advertising community through meaningful programming that 

educates, connects, and celebrates. The 2025-2026 board year delivered on that mandate across every area 

of focus, including diversity and multicultural initiatives, advertising education, and the American 

Advertising Awards, while also relaunching a revitalized tentpole event in The Minnies and supporting 

advocacy for legislation that would directly benefit the creative industry. Guided by the board’s three 

strategic priorities of Membership Value, Culture, and Financial Responsibility, AdFed’s cornerstone 

initiatives this year were among its strongest in recent memory. 

 

DIVERSITY & MULTICULTURAL INITIATIVES 

AdFed’s commitment to diversity, equity, inclusion, and belonging (DEIB) deepened significantly in 

2025-2026, with two dedicated DEIB co-chairs on the board, new community partnerships, and a 

standalone DEIB-focused event. 

 

Community + Inclusion: “What Now?” Fireside Event 

AdFed partnered with The BrandLab, a Twin Cities nonprofit whose mission is to open the marketing and 

advertising profession to all voices and perspectives, to host a fireside chat and networking event titled 

“What Now?” The event drew from The BrandLab’s 2025 State of the Industry Report and featured a 

candid conversation with Jasmine Russell and moderator Laura Fegley exploring the business case for 

inclusion and practical next steps for the advertising industry. The event was led by AdFed board member 



Michaela Clubb, who also serves as Co-Executive Director of The BrandLab, and board member Alison 

Clark. (Exhibit 1) 

 

Held Thursday, November 6, 2025 at The Journey in Minneapolis, the event sold 59 tickets with 50 

attendees on the night. The Q&A ran longer than anticipated, a sign of the depth of engagement in the 

room. The event just barely broke even (the explicit goal), supported by local agency sponsorship, and 

generated strong organic sharing post-event. (Exhibit 2) 

 

Operation Metro Surge Statement 

In January 2026, AdFed took a public stand in response to increased ICE enforcement activity in 

Minnesota as part of Operation Metro Surge, marked by a campaign of fear, illegal detainment of both 

citizens and non-citizens, and the unjust killing of Renee Good and Alex Pretti by ICE agents. On January 

15, 2026, AdFed published a formal statement reaffirming its commitment to dignity, respect, and fair 

treatment for all people, and outlining concrete steps to keep its events and community safe, including 

engaging with event venues about their law enforcement policies and sharing legal resources with 

members. AdFed also published a companion resource page on adfed.org linking to immigration 

resources. (Exhibit 3) 

 

This commitment to community extended to AdFed’s ongoing advocacy for the proposed Minnesota 

Creative Industry Tax Credit, a 20% tax credit on eligible expenditures for new creative projects utilizing 

Minnesota-based vendors that would directly benefit advertising agencies, media companies, and other 

creative businesses across the state. (Exhibit 4) 

 

ADVERTISING EDUCATION 



The 2025-2026 board year delivered AdFed’s strongest educational programming slate in recent memory, 

spanning an intimate legal seminar, the organization’s flagship leadership panel, a growing CEO panel 

series, a relaunched media-focused tentpole event, and contributions to regional professional 

development. 

 

Coffee & Conversations: AI, Privacy, and the Future of Digital Trust 

AdFed’s Coffee & Conversations series gives advertising and marketing professionals direct access to 

attorneys from Fredrikson, AdFed’s annual sponsor and a leading Twin Cities law firm, for a practical 

conversation about the legal landscape affecting their work, without paying a retainer or legal fees. This 

year’s topic was artificial intelligence, privacy, and digital trust. Attorneys Steve Helland and Courtney 

Thompson led the September 25, 2025 session, covering data hygiene when prompting AI tools, 

Colorado’s first-of-its-kind AI Act, copyright protections for AI-assisted work, and FTC standards around 

synthetic influencers. 74% of attendees were AdFed members. AdFed published a full event recap on 

adfed.org to extend the content’s reach. (Exhibit 5) 

 

Women’s Leadership Panel: When Women Win, We All Win 

Who: Event chairs Claire Tierney Anderson, Maddy Miller, and Annie Huynh, supported by producer 

Natasha Carlson and AdFed leadership. 

 

What: The 16th annual Women’s Leadership Panel, a signature event and collaboration between AdFed 

and Ad 2 (a standing committee focused on young professionals age 32 and under) celebrating women in 

advertising and marketing. This year’s theme, “When Women Win, We All Win,” featured four 

accomplished panelists: Allison Bakken, Co-President and Managing Director at Collective Measures; 

Taylor Marks, Vice President of Strategy at SixSpeed; Marsha Pitts-Phillips, APR, CEO and Founder of 

MRPP & Associates Communications; and Diana Quenomoen (DQ), VP and Head of Design at Colle 



McVoy. The panel was moderated by Jill Renslow, EVP at Mall of America, whose preparation was 

widely credited with elevating the conversation. (Exhibit 6) 

 

When/Where: Wednesday, November 19, 2025, 5:30–9:30 PM at Quincy Hall in Minneapolis. 

 

Promotional Strategy: A full campaign across AdFed and Ad 2 social media channels, the AdFed email 

newsletter, a dedicated pre-event email blast, and calendar inclusion on publisher sites. Key moments 

included an announcement post on October 10, a moderator post on November 10, and panelist posts on 

November 14. (Exhibit 7) 

 

Results: Ticket sales totaled 289, shy of the 400 projected by the planning committee. As a result, the 

event was not profitable. However, sponsorship exceeded its $11,000 goal at $12,500. The panel was a 

standout success, with attendees praising the panelists’ candor, chemistry, and the moderator’s 

preparation. A sponsored welcome cocktail and a Mall of America activation at check-in added energy to 

the evening. Key learnings around venue costs, panelist selection timelines, and decor budgeting have 

been documented for the incoming planning team. (Exhibit 8) 

 

Beyond the Boardroom: Convos with CEOs 

The second annual CEO panel, now branded “Beyond the Boardroom,” featured six Twin Cities agency 

leaders: Dean Broadhead (broadhead.), Gina Nacey (Rise and Shine and Partners), Kevin Reilly 

(SixSpeed), Neil White (BBDO MW), Billy Jurewicz (space150), and Van Horgen (Superhuman), 

moderated by WCCO Radio host Jason DeRusha. Held January 20, 2026 at broadhead’s Minneapolis 

office, the event drew approximately 125+ attendees. (Exhibit 9) 

 

This event had a capacity of 140 people and sold 120 tickets. Sponsored by fjorge ($2,000 cash) with 

in-kind speaker gifts from Fredrikson (approximate value of $1,050), total expenses of $3,332.44, and 



ticket income of $1,455, the event turned a small profit, a significant improvement over the 2025 event 

which lost money. Attendee and panelist response was enthusiastic, and planning is already underway for 

year three. An elevator outage at the venue presented unexpected accessibility challenges; the team has 

committed to proactive accessibility conversations with future venues. (Exhibit 10) 

 

The Minnies: Media Masters 

After several years of hiatus, The Minnies returned as “Media Masters,” a marketing innovation master 

class held May 8, 2025 at Mall of America’s Parkview Event Space (an in-kind venue donation). The 

Minnies is a longstanding AdFed program focused on the media segment of the advertising industry. The 

event featured Jill Renslow of Mall of America, Lauren and Dani Young of Media Bridge and Aurora 

Soccer, and Aron Pilhofer of the Star Tribune, moderated by Dave Ryan of iHeart Radio. While not at 

capacity, the room was full and energetic with 88 tickets sold. With $4,500 in cash sponsorship from the 

Star Tribune and Robert Half, and the venue and decor provided as in-kind donations, the event finished 

in the black by $231, exceeding the explicit goal of breaking even. Attendees expressed gratitude for an 

event that gives media professionals a platform in an advertising landscape typically focused on creative 

work. The Minnies will return in 2026. (Exhibit 11) 

 

Ad Connect: AAF Central Region Conference 

AdFed President Althea Larson and Executive Director Kate Kearns presented two sessions on the 

American Advertising Awards at Ad Connect, the AAF Central Region’s bi-annual professional 

development conference, held October 17-18, 2025 in Minneapolis. One main stage panel discussion and 

one breakout session extended AdFed’s educational reach to club leaders from across five AAF districts 

and positioned the organization as a national resource on running successful local competitions. Three 

AdFed board members served on the conference planning committee. (Exhibit 12) 

 



AMERICAN ADVERTISING AWARDS: THE SHOW 2026 

The Minneapolis American Advertising Awards, known locally as The Show, is the largest and most 

anticipated event of the AdFed year. The Show 2026 built on the learnings of the prior year and delivered 

an exceptional experience from start to finish. 

 

Goals/Objectives 

AdFed’s goals for The Show 2026 were to return to a venue that addressed the sound and accessibility 

challenges of the prior year; grow entries year-over-year; deliver a financially responsible event despite a 

challenging sponsorship landscape; and incorporate community-oriented elements that reflect AdFed’s 

values. 

 

Strategy/Tactics 

Minneapolis-based Rise and Shine and Partners served as Agency of Record, the creative agency 

responsible for developing the event’s brand identity and marketing campaign, delivering a cohesive, 

vector-based brand identity across all event touchpoints. AdFed worked with Channel Z and Grey Ghost 

Sound for video and audio, and Brand Ink for print and venue decor. The event returned to Orchestra Hall 

on March 5, 2026, chosen directly in response to attendee feedback about sound quality and experience at 

the prior year’s venue. AdFed implemented a robust cash and in-kind sponsorship strategy, with more 

than two-thirds of sponsors being returning partners. A post-event attendee survey and board debrief 

captured learnings for future years. AdFed also partnered with Art Buddies, a nonprofit founded by 

Minneapolis advertising legend Sue Crolick that provides free creative mentorship to children at the Twin 

Cities’ highest-need schools, to collect community donations at the event. (Exhibit 13) 

 

Results 



The Show 2026 delivered strong results across every measure: 735 total entries, an 18% increase over the 

prior year (702 professional, 33 student); 824 tickets sold with actual attendance exceeding 2025 despite 

the impact of ICE activity on Twin Cities events; 6 Judge’s Choice awards (selected directly by the 

competition’s judges), 1 Mosaic ADDY (which honors work that champions diversity and inclusion), 9 

Best Of category awards, 1 Best of Student, and 1 Best of Show; $18,000 in cash sponsorship and 

$55,000+ in in-kind sponsorship; and a profitable event. The return to Orchestra Hall was met with 

overwhelmingly positive feedback on sound, flow, and overall experience. The debrief identified 

increasing student entries as a priority for 2027. (Exhibit 14) 

 

SUMMARY 

The 2025-2026 cornerstone initiatives year was defined by depth, intentionality, and community. AdFed 

delivered a robust advertising education calendar, relaunched The Minnies after a long hiatus, returned the 

American Advertising Awards to one of its best-loved venues with a robust increase in entries, and 

published a public statement of community support during a difficult chapter for the state. Each initiative 

reflected the board’s commitment to Membership Value, Culture, and Financial Responsibility, and 

together they represent one of AdFed’s strongest cornerstone years in recent memory. 

 



The Advertising Federation of Minnesota (AdFed)
2025-2026 Club Achievement: Club Operations

Exhibit 1: ADMERICA awards / national recognition documentation

Exhibit 2: Deck from combined Board Kickoff in August 2025 (select slides)



Exhibit 2: continued)

Exhibit 3: combined Board Kickoff photos



Exhibit 4: Ad Connect conference planning committee documentation / conference website)

Exhibit 5: Ad Connect session agenda / screenshots showing AdFed presentations



Exhibit 5: continued

Exhibit 6: AdWest conference — speaker listing / session documentation



Exhibit 7: AAF North Dakota trip documentation / photos 

Exhibit 8: Peer chapter collaboration / judges documentation

Demonstrating partnership with AAF Los Angeles, who offered
to make a connection with their At-Large Board Member Suzie
Bao, who became an AdFed judge



Exhibit 9: Agency Liaison Program materials—solicitation email; pre-event email reminder



Exhibit 10: Agency Liaison enrollment list 

Exhibit 11: Org chart and board roster, with Board Kickoff slides highlighting select new board roles



Exhibit 11: continued



Exhibit 12: Photo from board kickoff (left to right: Ad 2 Vice President Sydney Skemp, AdFed Vice
President Sara Johnson, Ad 2 President Hannah Hill, AdFed Executive Director Kate Kearns, AdFed
President Althea Larson)

Exhibit 13: Scope for Resonate creative partnership



Exhibit 14: Table of contents for Policies and Procedures document; signed board member agreement



Exhibit 14: continued



Exhibit 15: Fredrikson sponsorship agreement, including pro bono legal services



Exhibit 16: Example annual sponsor agreement 



Exhibit 17: American Express statement for organization credit card, held by Executive Dirctor





AdFed / Ad 2 2025 - 2026 Budget

AdFed / Ad 2 Shared

AdFed / Ad 2 Shared

AdFed / Ad 2 Shared

AdFed / Ad 2 Shared

AdFed / Ad 2 Shared

AdFed / Ad 2 Shared

Class

Class

ADFED / AD 2 SHARED

AdFed / Ad 2 Shared

Account #
Account #

Board Kickoff
Venue
Food/Drinks
AV
Photo/Video
Talent/Speakers
Event Rentals
Decor
Printing
Misc
Sponsorship
Ticket Sales

Annual Meeting
Venue
Food/Drinks
AV

Shared Admin
Bank/Payment Processing
Insurance
Tech Subscriptions
Taxes
Tax Prep
Credit Card Annual Fee

Line Item

Line Item

TOTAL AdFed / Ad 2

Dues

Ad 2 National Dues
Ad 2 District 8 Dues
AdFed National Dues
AdFed District 8 Dues

Salaries/Contractor Payments
Exec Director Salary
Web/Brand Refresh

Membership
Agency & Individual Memberships
Agency Liaison Initiative
Membership Admin

Annual Sponsorships
Fredrikson
Eisner Amper
Goal: $8k in new annual sponsorship
Sponsorship Admin

-$1,358.46

-$1,084.20

-$274.26

-$50,000.00
-$39,000.00
-$11,000.00

-$6,300.00

-$1,200.00
-$5,100.00

-$1,650.00

-$1,500.00

-$2,000.00

-$2,000.00

$51,250.00
$53,000.00
-$1,500.00

-$250.00

$22,750.00
$10,000.00

$5,000.00
$8,000.00
-$250.00

-$150.00

$47,195.25
$47,300.00

-$41,000.00
-$36,000.00

-$5,000.00

-$8,767.80

-$1,083.43
-$7,684.37

-$1,342.93

-$1,242.00

-$104.75

$13,000.00
$10,000.00

$3,000.00

-$50.00

-$50.93

-$4,186.10
$0.00

-$2,000.00
$0.00

Actual Amount ('25-'26)

Actual Amount ('25-'26)

Budgeted Amount ('25 - '26)

Budgeted Amount ('25 - '26)

Actual Amount ('24 - '25)

Actual Amount ('24 - '25)

-$6,998.83

-$9,750.00

-$780.00
-$500.00

-$6,270.00
-$2,200.00

-$13,663.46

-$12,305.00 

-$2,325.00 

-$10,875.00 

-$1,360.00
-$550.00

-$7,995.00
-$2,400.00 

-$825.00
-$550.00

-$7,000.00
-$2,500.00 

Exhibit 18: AdFed annual budget



AdFed / Ad 2 2025 - 2026 Budget
 

Ad 2

Ad 2

AD 2

Ad 2

Class

AdFed / Ad 2 Shared

Account #

TOTAL

32 Under 32
Venue
Food/Drinks
AV
Photo/Video
Talent/Speakers
Event Rentals
Decor
Printing
Awards
Judge Thank You Gifts
Misc
Sponsorship
Ticket Sales

Line Item

Photo/Video
Talent/Speakers
Event Rentals
Decor
Printing
Misc
Sponsorship
Ticket Sales
2023-2024 Annual Mtg

Ad 2 Conferences/Travel
Mid-Year Retreat
Admerica
Admerica – PS Team Allocation

Ad 2 Admin
End of Year Party
Club Achievement Submissions
Ad 2 National Raffle
Later.com
Public Service
Monthly Meetings 

Misc.
D8 NSAC Sponsorship
UMN NSAC Sponsorship
AdVocation Pride Sponsorship
Ad Connect Central Region Conference Spon
Ad Connect Misc.
D8 District Awards
AAF Achievement Awards
AdFed/Ad 2 Swag
Misc. Meetings
Other Misc.

Actual Amount('25-'26)

-$2,997.00

$0.00
-$428.35

BudgetedAmount('25 - '26)

$12,000.00
$15,000.00

-$75.00

$75.00

-$5,500.00
-$1,000.00

-$500.00
-$500.00
-$500.00
-$500.00
$500.00

-$1,500.00
-$500.00

-$1,000.00

$0.00

$1,550.00
-$3,800.00

-$15,000.00
-$600.00

-$1,000.00
-$500.00

-$750.00
-$400.00

-$3,000.00
-$400.00

-$1,550.00
-$700.00
-$250.00
-$200.00

-$400.00

-$11,600.00
-$1,500.00
-$9,400.00

-$700.00

-$1,890.00

-$2,147.25
-$500.00
-$257.25

$500.00

-$26,782.01

-$18,190.38
-$2,600.00

-$24,698.46
-$2,451.00
-$1,000.00

-$800.00

-$9,114.22
-$378.22

-$3,008.80
-$545.91
-$125.00

$11,500.00
$15,031.23

-$4,575.24
-$1,557.99

-$155.00
-$200.00
-$540.00

-$2,122.25
$0.00

-$9,488.00
$0.00

-$8,839.00
-$649.00

ActualAmount ('24 - '25)
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

$76.14
-$2,262.24



AdFed / Ad 2 2025 - 2026 Budget
 

Ad 2

Ad 2

Ad 2

Ad 2

Ad 2

Class Account #

DEIB
Venue
Food/Drinks
AV
Photo/Video
Talent/Speakers
Event Rentals
Decor
Printing
Misc.
Sponsorship
Ticket Sales

Line Item

Women's Leadership Panel
Venue
Food/Drinks
AV
Photo/Video
Talent/Speakers

Student Advertising Summit
Venue
Food/Drinks
AV
Photo/Video
Talent/Speakers
Event Rentals
Decor
Printing
Misc
Sponsorship
Ticket Sales

Public Service 2025-2026
Expenditures (tbd) Social Ads Talent
Sound Crew Food/Snacks Admerica
Travel Sponsorship Misc. Ad 2
National Competition Winnings

Other Ad 2 Programs (ex: Agency Hops)
Food/Drinks
Misc.
Sponsorship
Ticket Sales

Actual Amount('25-'26)

-$2,997.00
-$20,555.00

-$1,000.00
$0.00

BudgetedAmount('25 - '26)

-$1,800.00

$200.00
-$1,000.00

-$600.00
-$400.00

-$100.00
-$100.00
-$100.00

$2,000.00
$500.00

$600.00
-$200.00

$800.00

$0.00
-$5,500.00

-$1,500.00
$7,000.00

$8,100.00
-$7,000.00
-$8,000.00

-$2,000.00
-$900.00
-$200.00

$23,000.00
$5,000.00

$2,700.00
-$3,000.00

-$17,000.00
-$600.00

-$1,000.00
-$500.00

-$2,000.00

-$2,059.26
-$1,700.00

-$821.50
-$600.00

$0.00
$0.00
$0.00
$0.00

-$92.12
-$47.07

$1,000.00
$201.43

$507.00

$507.00

$730.93

-$3,015.00
-$1,200.00

-$200.00
-$160.99

-$1,393.08
$6,400.00

$300.00

$6,404.71
-$6,200.00
-$7,260.06

-$2,205.50
-$815.15
-$200.00

$21,000.00
$4,085.42

-$111.77
-$18,237.06

-$209.71

-$800.00
-$400.00

ActualAmount ('24 - '25)

included in Venue

included in Venue



AdFed / Ad 2 2025 - 2026 Budget
 

AdFed

AdFed

AdFed

ADFED

AdFed

Class Account #

Event Rentals
Decor
Misc
Sponsorship
Ticket Sales

CEO Panel
Venue
Food/Drinks/Supplies
AV
Photo/Video
Talent/Speakers
Event Rentals
Decor
Security
Speaker Gifts
Misc
Sponsorship
Ticket Sales

Community & Inclusion
Venue
Food/Drinks
AV
Photo/Video
Talent/Speakers
Event Rentals
Decor
Printing
Misc

TOTAL

AdFed Conferences/Travel
Admerica
AdWest
Central Region Conference
Day on the Hill
NSAC
D8 Awards Attendance

Line Item

AdFed Admin
Monthly Meetings
Ad Hoc Meetings
Resonate
Ad 2 Meetings
Club Achievement Submissions
Advokate
Misc.
Silver Medal Award

-$938.59

-$1,378.49
-$428.35

$0.00

-$271.34

$147.56
$0.00

-$2,632.44
$0.00

-$400.00
$0.00
$0.00
$0.00
$0.00
$0.00

-$300.00
$2,000.00
$1,480.00

$3.52
-$700.00

-$100.00
-$1,300.00

-$133.15

-$11,000.00
-$4,000.00
-$3,000.00
-$2,500.00

$27,550.00

-$13,500.00
-$10,000.00

-$1,500.00
-$500.00

$0.00
-$250.00

-$1,250.00

-$250.00

-$750.00
-$500.00

$250.00
$0.00

-$2,000.00
$0.00

-$500.00
$0.00
$0.00
$0.00

-$400.00
$1,500.00
$1,650.00

$250.00
-$1,500.00
-$1,500.00

-$350.00
-$650.00

-$1,200.00

-$400.00
-$150.00

-$6,128.00
-$1,943.00

$19,854.82

-$10,426.80
-$9,958.00

$0.00
$0.00
$0.00

-$468.80

-$1,200.00
-$155.00

-$1,500.00
-$1,330.00

-$3,169.23
$0.00

-$3,424.94

-$360.15

-$250.00
-$450.00

$0.00
$1,315.86

$0.00

Actual Amount('25-'26) BudgetedAmount('25 - '26) ActualAmount ('24 - '25)

$0.00
-$2,593.00

-$424.00
$12,500.00
$9,075.00 

$0.00
-$1,000.00 -$4,000.00

-$200.00
$11,000.00
$15,000.00 

$9,650.00
$13,885.00



AdFed / Ad 2 2025 - 2026 Budget
 

AdFed

AdFed

AdFed

Class Account #

Sponsorship
Ticket Sales

The Minnies
Venue
Food/Drinks
AV
Photo/Video
Talent/Speakers
Event Rentals
Decor
Misc
Sponsorship
Ticket Sales

The Show
Venue
Food/Drinks
AV
Photo/Video
Talent/Speakers
Activations
Event Rentals
Decor
Printing
Misc
Awards
Dues/Fees
Cash Sponsorship
Ticket Sales
Submissions
Silver Forwards
Pin Reorders

Line Item

Other AdFed Programs
Alive After Five
Smize, Sip & Sleigh
Past Presidents Council October
Past Presidents Council April

-$1,089.67

-$605.71
-$483.96

-$2,500.00
-$1,000.00

-$1,500.00

$1,400.00
$0.00

-$2,750.00
$0.00

-$1,000.00
-$650.00

$0.00
-$2,000.00

-$200.00
$5,000.00
$3,000.00

$52,650.00
-$20,000.00
-$25,000.00

-$8,000.00
-$2,500.00
-$2,500.00

-$20,000.00
-$10,000.00
-$10,000.00

-$5,000.00
-$3,500.00

-$18,000.00
-$9,500.00
$26,000.00
$45,000.00

$115,000.00
$650.00

$39,369.69
-$7,884.81

-$2,325.00
-$2,450.00

-$89,636.56

$231.41
$0.00

-$2,725.39
$0.00

-$976.77

$0.00
-$3,194.43

-$154.00
$4,500.00
$2,782.00

-$22.25
-$22.25

$0.00
-$4,839.46
-$2,726.28

-$14,407.86
-$8,733.00
$24,600.00
$39,969.66

$107,140.00
$663.00

Actual Amount('25-'26) BudgetedAmount('25 - '26) ActualAmount ('24 - '25)

$1,750.00
$486.67 

$4,500.00
$1,500.00

TOTAL 2024-2025 -$13,926.02not complete

-$13,926.02TOTAL 2025 - 2026 $34,375.00


